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Abstract
This article is a part of a research based on literature review and field study. Data was collected by interview and participant observation. It is found that in Kiriwong Village, people of new generation have more education and moved for occupations in big cities, so linkage between communities becomes fainted in accordance with social change. Thus, Kiriwong Village grows weaker. People in the community didn’t understand each other well, with the lack of communication as a factor which led to communication mistakes, redundant and wrong information.  The way to make such situation better is to use electronic media as a management tool for tourism knowledge for Kiriwong Village. There are 7 steps of knowledge management:1) Knowledge Identification 2) Knowledge Creation and Acquisition 3) Knowledge Organization 4) Knowledge codification and Refinement 5) Knowledge Access 6) Knowledge Sharing 7) Learning. When the community can manage knowledge within itself to be coorect, accurate, updated and ready to share via electronic media, learning, opinion exchange between people in the community (host) and tourists or ones who seek for information (guest) will occur, and there will be the feedback to the community to make the community sustainably develop in the right way.  
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I. Introduction
For many decades, tourism activity has become one of the main industry which make a large amount of income to Thailand. For many years, Thailand has used many resources for tourism so thay it caused many problems, without consideration about reservation and effective use of such resources. Development of tourism industry in the past has just focused on increase of number of tourist made Thailand paid so high because a large amount of resources have been used up and damaged without restoration or reservation plan so that many tourist sites are decaying. Thus, recent economic development plans have a focus on making communities take part in reserving resources by several strategies: man, economics, market mechanism, tourist’ comprehension. 
For example, Kiriwong Village, Tambon Kamloan, Amphur Lanska, Nakorn Sri Thammarath Province, awarded by “Golden Kinnari Prize” as a model tourist sites which has its own self-management system, being a strong community, having a gathering of crafts as an independent gathering within the community, winning many prizes. It becomes famous both in Thailand and overseas, and make many observers come to learn, becomes a learning site and finally a tourist attraction. 
However, on one hand, tourism makes jobs and income for the community. On the other hand, it causes many problems: sound pollution, intrusion of agricultural land, stakeholders, inequality among people in the village, quarrels between tourists and village people due to mutual misunderstanding. Such problems, partially, caused by social and cultural differences, and, partially, it is due to the nature of Kiriwong Village as agricultural society. They didn’t have tourism as their main occupation, so they have no ways to manage it and problems arose. They have made many times of trial-and-error, then they established “Eco-tourism Club” and committee and regulations by them and for their benefits.
Although problems have neen solved, the current study found that in Kiriwong Village there is a problem on decendants: people of new generations are more educated and leaved to work in big cities, so that linkage between communities becomes fainted, and people in the community didn’t understand each other, with the lack of communication as a factor which led to communication mistakes, redundant and wrong information. This is consistent to the result of the study on communication in eco-tourism management of Kiriwong Village, Amphur Lanska, Nakorn Sri Thammarath  (นพรัตน์ มุณีรัตน์, 2541) . In that study, it is noted that problems in eco-tourism management of Kiriwong Village are caused by two kinds of factors: 1) internal factors, such as information confusion, clashs between leaders, not-smooth coordination, villagers pay more attention to tree-crop agriculture, some operations which are contrary to reservation concepts, head of Eco-tourism Club had no authorities and SAO did not do anything 2) external factors, such as pressing from TAT which villagers could not sbear for it. The ways to solve the problems from the viewpoint of Kiriwong people are listed as follows: making use of kinship relationship, election for new committee, changing of tourism management plan and let SAO take part in issuing new regulations. From above mention background, the current study will pay attention to knowledge management via electronic media for perception of community history in Kiriwong Village, Nakorn Sri Thammarath Province.
II. Tourism

 
Tourism is a human activity which cause people travel from one site to another site, for leisure, fun, excitement and knowledge. However, in the age there were no concise definitions of “tourism”, there were some argument on the definition of “tourism”. World Tourism Organization (WTO) held the conference in 1963 in order to give a definition of “tourism” for member countries to consider it and have a common, standardized understanding for collecting data and make use of these data for tourism industry management.  (ศรัญยา วรากุลวิทย์, 2551: 2) From this conference, “tourism” means any kinds of traveling to which the following cmmon conditions are fulfilled:
1) Traveling from residence to other places, temporarily. 
2) Traveler must be willing to travel for entertainment, joy, not obligatorily.
3) Traveling must be for any purposes except for occupation or income.

“Tourism Industry” means a large scale of tourism business, which is the gathering of many inds of business, relying on laborers and investment, requiring specialized technique, having planning and organization, control, marketing, covering various kinds of business, directly and indirectly, such as tourist guide, hotels, restaurants, entertainment spots, resorts, souvenior shops, sports activites, exhibitions, displays and booths, advertisments, or any activities which promote tourism. (นิศา ชัชกุล, 2550) This is consistent to Gee et al (Gee, Choy and Makes, 2527 : 14 cited in นิศา ชัชกุล, 2550: 5) which proposed that tourism industry must consist of business from various sections, and described the relationships between tourism industry and other business as follows: 

1) Tourism-related business, i.e. airlines, hotels and accomodations, land transportation, tourist guide, restaurants and retail food shops.
2) Tourism-support business, i.e. travel agencies, travel-related products, personels and executives in hotels, tourism development research or planning firms, financial institutions, construction companies, education/training institutions.
3)  Govermental or private bodies which make planning on tourism resource reservation. 

Moreover, to move business in tourism industry forward needs the following 6 factors: (ฉันทัช วรรณถนอม, 2552) 
1) Tourist means guest who stay overnight and traveller who visit but does not stay overnight.
2) Attractions, or tourist sites or tourism resources. They may be geological, archeological, historical, religious, architectural, artistic, cultural, traditional, lifestyle, festival, natural or artificial.
3) Infrastructure,   facilities and services, e.g. transportation, safety, immigration procedures, road, electricity, water supply, electronic communication etc. to make tourists travel and communicate conveniently, fast, safely, time-saving, and have conveniences on food supply, transportation vehicles, medical treatment, safety and so on. 
4) Govermental bodies, which have policy to support and promote tourism activites in all aspects, directly or indirectly, and monitor to prevent negative effects or damages on environmental, social, cultural, traditional aspects and quality of life of communities, which are caused by tourism. 
5) Private business which provide various kinds of services to facilitate tourists, in order to satisfy them and make them visit again. 
6) Host or local people, as the owner of that tourism resource, have something to do with giving a good impression.

There are additional external factors which stimulate, support, promote traveling to Thailand, such as Thai governmental enterprises in overseas, Thai people’ association/club in overseas, Thai restaurants, international firms or joint-ventures, sports, entertainment and recreation instititions, or other NGOs which have connections with Thailand. 

It can be concluded that tourism is an industry which consists of two kinds of business: (1) tourism-related business, e.g. airlines, hotels and accomodations, land transportation, tourist guide, restaurants and retail food shops. (2) Govermental bodies or privae business which make planning on tourism resource reservation, financial institutions, construction companies, education/training institutions. These business have the following characteristics (Kotler and Armstrong, 2545 cited in อรพิณ สันติธีรากุล, 2550: 6) :

1) Service Intangibility: services are intangible, cannot be tasted by five sense before purchase them. 

2) Service Inseparability: service cannot be separated from producers, regarding of being human or machine.
3) Service Variability: quality of services could vary due to service providers, time, place, and the way services are provided. 
4) Service Perish ability: services cannot be stored after production of them to sell or use them later. 

 
In addition to these characteristics, tourism in Thailand has various forms due to tourists’ behavior and purposes.  Valene Smith (Velene Smith, n.d. cited in บุญเลิศ จิตตั้งวัฒนา, 2555: 35) proposed that there are 8 purposes of travelling as follows: 
1) Ethnic Tourism: tourism for observation of cultural expressions and daily life style of people of different societies, ethnical group, including visiting hometown.

2) Environmental Tourism: tourism which has natural and environmental sites as attractions, admiring relationships between people and environments.
3)  Cultural Tourism: tourism which takes part in traditional life style of local societies, to understand history and the ways of living which are different from one’s own culture.

4) Historical Tourism: tourism for sightseeing musuems, archeological sites and antiquities, emphasizing on prosperity of the past.

5) Business Tourism: tourism which merge tourism with business trip, such as conferences or seminars of associations, organizations, which selected tourist cities as places of conferences in order to put tour program into 

6) Recreation Tourism: tourism which includes sports, sunbathe, hot spring for therapy, golf competions, etc. into the program.

7) Incentive Tourism: tourism which is held as a reward to employees, as a benefit or in order to stimulate sales. This kind of tourism the frims or companies are responsible for paying all expenditures.

8) Tourism for Conference/Congress: tourism which is included in the program of conferences, to say, they include visiting to tourist sites into in the program of conferences, so tourist cities are usually selected as place of  conferences. 

Therefore, to move and develop tourism industry swiftly must rely on completeness of all factors: tourists, attractions, infrastructures, facilities, services on tourism and traveling, governmental bodies which have policies to support and promote tourism in all aspects, private business which provide various kinds of services to facilitiate tourists, and local people as the owner of tourism resources. The cooperation of these factors is the only way to lead tourism industry to effective success.
III. Perception via Electronic Media

Previous studies revealed that modern tourists tend to make use of electronic network to search for information and buy tourist services, and users of electronic media have been increasing. The survey made by http://www.internetworldstats.com revealed that in 2000, there were only 360,985,492 internet users, but in 2015, the worldwide number of internet users became 7,260,621,118, in other word, it has increased 806.0%. It indicates that in the present day, internet has had a crucial role in daily life. Moreover, the survey result from NECTEC revealed that internet users in Thailand had been increased from 2,300,000 users in 2000 to 18,300,000 users in 2009. If communities make use of such opportunity and current behavior of tourist as a motivation to develop tourist sites in the way which is consistent to communities context, like agro-tourism in Nan Province, it may be another channel to communicate efficiently in the wide range.

IV. Conclusion

This research revealed that people in Kiriwong Village was awared of the importance of applying electronic media for tourism promotion. Such application could promote tourism of Kiriwong Village in the following ways:
1) Communication became faster, more updated. 
2) Information would be easily updated. 
3) Communication would be more cost-saving. 
4) Limits of communication decreased. 
5) Promote and make consciousness of “love-hometown”, i.e. to make people of new generation love their hometown more. 
6) Make good understanding between community, tourists and relevant persons.
By field study and literature review, it is found that Kiriwong Village becomes a famous tourist sites because of enthusiastic cooperation of people in the village to learn by trial-and error, in order to find the way to solve the problems and survive, although they experienced the tragedy flood. However, the current situation is, it is hard to find descendants. Income from tourism is not the main source of income for them. People of later generation does not have the shared experience of the past.
Initial research revealed that in Kiriwong Village, information was redundant, and coordination was not smooth. Villagers paid more attention to growing tree-corps. Some operations which are contrary to reservation concepts. Head of Eco-tourism Club had no authorities. This is consistent to the result of study cited in  นพรัตน์ มุณีรัตน์ (2541), which described that causes of problems in eco-tourism of Kiriwong Village were information confusion, clashs between leaders, not-smooth coordination, villagers pay more attention to tree-crop agriculture, some operations which are contrary to reservation concepts, head of Eco-tourism Club had no authorities.

Therefore, to criticize information about the community, such as history, participation within community to create electronic media for promotion of tourism in Kiriwong Village, it needs participation of people in the community, to determine understanding in a certain way.
Although people in Kiriwong Village was awared of the importance of applying electronic media for tourism promotion, and tried to apply it, the problem was they had no knowledge about using electronic media. 
By in-depth study,  it revealed that they agreed that their selling point was the nature of being a village. On most websites, basic information of Kiriwong Village were similar, but sometime they found that such information were confused and inconsistent. Moreover, information written on websites are not accurate and out-of-date, but they cannot correct it.
 The proposal on using electronic media to support tourism in Kiriwong Village is to create a media that provides accurate, straightforward information which can be corrected (updated) by villagers themselves. This is to create a body of knowledge and edit information through crystalization of village philosophers to extract knowledge, and integrate knowledge with knowledge management by SECI Model: Socialization, Externalization, Combination and Internalization. 

The current study revealed that the most suitable way for Kiriwong Village was to use electronic media as a tool for knowledge management of tourism in Kiriwong Village. There are 7 steps of knowledge management as follows:
1) Knowledge Identification

2) Knowledge Creation and Acquisition

3) Knowledge Organization

4) Knowledge codification and Refinement

5) Knowledge Access

6) Knowledge Sharing

7) Learning

As they can manage knowledge within the community to make it accurate, correct, updated, able to be shared via electronic media, learning and opinion exchange between villagers (host) and tourists (guest) will arise, then there is feedback to the community to develop tourism sustainably in the right way.
If people in Kiriwong Village follow these steps, it leads to the proper use of electronic media to promote tourism in their village.
At the first stage, people in Kiriwong Village, villagers, craftman groups, village committee, all agreed to manage information of their village, willingly. Then they used 7 steps of information management. Each step had activities as follows:
1) Knowledge Identification

  
Knowledge Identification is to survey the existing knowledge and record it. By field study, it is found they have 14 set of knowledge bodies and informants as follows:   
1.1 Knowledge bodies on Village History


Village history is one of the topics to which tourists pay their attention. They managed such knowledge by collecting information from village leaders, village pholosophers, elder people, who knew well about this village. By interview, it revealed that topics on immigration, birthplace, occupation and reputation due to winning “Golden Kinnari Award” were the points of attention and frequently inquired. 
1.2 Knowledge bodies on “Rua Nua” Boat


Knowledge bodies on “Rua Nua” Boat are the topic of interest for tourist. Information was gathered from village leaders, village pholosophers, elder people, who knew well about this. By interview, it revealed that topics on history and importance, beliefs and utilization, building know-how were hard-to-find ones, and they were the points of attention for tourists.
1.3 Knowledge bodies on “Suan Somrom” Tree-crop

Knowledge bodies on “Suan Somrom” Tree-crop receive attention as the main occupation of this village. Its characteristics is to grow plants of different kinds in the same garden, and they yield fruits all the year. They need different method to care of. Topics of interest for tourists are how to choose an area and how to design layout, how to choose plants and how to take care of them.  
1.4 Knowledge bodies on Tourist Sites 

As for this, tourists receive some information from websites or Facebook of craftman groups. However, such information had not been officially, in-details edited. In according to interview, the most frequently asked were about historical sites, geographical sites and forest walkways. 
1.5 Knowledge bodies on Saving-for-Production Group

This group has the most people to learn. Points of attention are history, structure and management of this group, aid from instituitions, problems and problem-solving, and so on.

1.6 Knowledge bodies on Candle Pattern, Natural Color Batik Cloth 

Points of attention are history, structure and management of this group, manufacturing of Batik cloth and natural colour,  problems and problem-solving, and so on.

1.7  Knowledge bodies on Tie Dye 

Points of attention are history, structure and management of this group, manufacturing of Batik cloth and natural colour,  problems and problem-solving, and so on.

1.8 Knowledge bodies on Leaf Group 

This is one of learning topics for tourists, by collecting information from village leaders, village pholosophers, elder people, who knew well about this village. By interview, it revealed that topics on history, structure and management of this group, manufacturing of Batik cloth and natural colour,  problems and problem-solving are topics of interest. Such information is hard to find in other media.  

1.9 Knowledge bodies on Durian Paste Housewife Group 

This is one of learning topics for tourists, by collecting information from village leaders, village pholosophers, elder people, who knew well about this village. By interview, it revealed that topics on history, structure and management of this group, how to select duiran and make durian paste,  problems and problem-solving are the most popular questions.
1.10 Knowledge bodies on Sweet-maker Group

This is one of learning topics for tourists, by collecting information from village leaders, village pholosophers, elder people, who knew well about this village. By interview, it revealed that topics on history of the group, believes and utilities are information which is hard to find in other media.
1.11 Knowledge bodies on “Herb House” Group
 
This is one of learning topics for tourists, by collecting information from village leaders, village pholosophers, elder people, who knew well about topics on history, structure and management of this group, its production, problems and problem-solving.  
1.12 Knowledge bodies on “Mah Tor” Group 

This is one of learning topics for tourists, by collecting information from village leaders, village pholosophers, elder people, who knew well about this village. By interview, it revealed that topics on history, structure and management of this group, how to select raw materials and manufacture it,  problems and problem-solving are topics of interest. Such information is hard to find in other media.  

1.13 Knowledge bodies on Kiriwong Village Craftwork Group 


This is one of learning topics for tourists, by collecting information from village leaders, village pholosophers, elder people, who knew well about this village. By interview, it revealed that topics on history, structure and management of this group,  problems and problem-solving are topics of interest. Such information is hard to find in other media.  

1.14 Knowledge bodies on “Luk Mai” Group 
This is one of learning topics for tourists, by collecting information from village leaders, village pholosophers, elder people, who knew well about this village. By interview, it revealed that topics on history, structure and management of this group,  problems and problem-solving are topics of interest. Such information is hard to find in other media.  


1.15 Knowledge bodies on Eco-tourism Club 
This is one of learning topics for tourists, by collecting information from village leaders, village pholosophers, elder people, who knew well about this village. By interview, it revealed that topics on history, structure and management of this group, accommodations, homestay, traveling program,  problems and problem-solving are topics of interest. Such information is hard to find in other media.  


1.16 Knowledge bodies on “Add the Green on the Mountain” Fund

This group now has been merged into Eco-tourism Club. However, It is paid much attentions in topics about history, importance and reasons to be merged.

2. Knowledge Creation and Acquisition
They must survey, create, analyse and seek for knowledge bodies which are relevant to their community, starting from survey and analyse important information: what is important information, where is it, in which form, how to collect it. For example, information about “Rua Nua” boat, they could study it individually, from textbooks, internet, academic articles, interviewing specialists on this issue, and edit them correctly. 
 The current study revealed that important sets of knowledge bodies were embedded in individuals: Head of groups, village philosophers. Such knowledge bodies were acquired by trial-and-error and became experience which had been taught to group members from old generation to new generation.

3. Knowledge Organization

They must categorize and systemize knowledge bodies to be easy to be searched and used, for example, knowledge bodies on village history, craftman groups, tourist sites and so on. 

4. Knowledge codification and Refinement

In addition, they must process and filter knowledge, i.e. to make it into form which is easy-to-understand, not complicated, no ambiguities. For example, to make information into documents which could be applied by any groups, any organizations, and to use words or technical terms which could be mutually understood. The community could make use of electronic media as a tool to process and filter knowledge, standardize understanding, via electronic media.
5. Knowledge Access

People of Kiriwong Village determined that which information could be publicized or not. There are two kinds of knowledge: Front Knowledge which could be publicized, e.g. history of the establishment of the village, knowledge on tourist sites, traditions, lifestyle, and Back Knowledge, which is crucial for business, e.g. know-how on tie dye, making durian paste, business figures, some customs.
To manage access to knowledge via electronic media, class of users must be determined: admin can read and edit information, normal users can read only information which is permitted by host.
 6. Knowledge Sharing

 
 When correct, accurate knowledge has been acquired, they must share knowledge, both within the village and sharing with tourists via various channels. Electronic media could be applied to knowledge sharing in the form of image, sound, video and messege, in order to create learning and information exchange. 
Eduardo Rodrigue distinguished factors of learing into three: man, place, facilities. By considering context of Kiriwong Willage, the following things was found. 
As for Man, it is the most important factor because it is the center of knowledge which should be shared. For complete management of knowledge, people of Kiriwong Village must understand each topic, and provide an appropriate learning place, e.g. village committee meeting stage, with village philosophers or village representatives.

Moreover, they could make use of an opportunity given by developed technology, by sharing information via electronic media, e.g. messeges via village’s website or Facebook. By this, sharing and perceiving necessary information could be arisen in the wide range. 

Kiriwong Village has two kinds of knowledge: tacit knowledge and explicit knowledge, which affect methods to be used to share knowledge. 
As for sharing of explicit knowledge, popular methods are documentation, database creation or yellow-pages issuance. Application of information technology makes knowledge access easier and faster. They can use electronic media as a channel to share such kind of knowledge. 

As for sharing of tacit knowledge, methods can be selected dependent on needs and organization culture, but mixing several methods to let users select as they wish, is the most popular one. Examples of sharing methods are Knowledge Forum Online or Community of Practice Online.
7. Learning


When knowledge management process has been finished, and information has been publicized, electronic media is still a tool for learning by exchanging for the village, e.g. comments on Facebook. 

People in community could learn from tourists’ comments via electronic media. They could reply and give additional information on time, and correct wrong information. 
As for people of new generations who didn’t live in the village, and had not experienced something which taught them to adapt themselves, they still can learn the village’s history and follow the current situation of Kiriwong Village, in updated, easy, fast and economic way. They could absorb lifestyle of people in the village via broadcasting of activities via electronic media. 
As for tourists, they can learn history, regulations or other information about Kiriwong Village before visiting, in order to understand context of the community, to know useful information and prepare questions which serve the objectives of learning.

Electronic media will aid and promote people of the village, tourists, scholars and other people to exchange information easily, conveniently and fast, and use information form the village to extend into other topics. For example, when scholars read about context of Kiriwong Village, they will know how to manage the community, know strengths and weakness of the village, and interpret initial information. Then the problem on tourist site information providing, and hold the training for junior tourist guid
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